BRING ON THE AGRO MAVENS
marketing strategists for
agriculturally active brands

WELCOME
We are agricultural communications strategists.
Knowledge marketers and PR specialists, we
live agriculture and love agtech. We engage with
agriculturally active brands. We help them define
their audience and refine their voice. We increase
their visibility and improve their credibility. We make
brands confident, communication informative,
and audiences attentive. We work in the UK and
worldwide.
We are Agro Mavens.

A word about AGRO MAVENS
I know from experience how satisfying it can be to connect and work with
people who share the same enthusiasm for your subject. Pique someone’s
interest and they will truly engage. It’s a sure-fire route to producing the
best results.
I’m fascinated by agriculture. That’s where my interest lies, which is why
Agro Mavens focuses on the agricultural and agtech sectors. Working with
clients whose teams and products fire my enthusiasm is a privilege. It’s
a real ‘buzz’ to work with a client to build and bring to life a strategy mobilising knowledge, changing behaviours and improving understanding,
through clear and confident communication.
Agro Mavens’ speciality is our international experience and in-depth
knowledge - technical, geographical and cultural. We translate that
agricultural knowledge into innovative, effective marketing strategies. In
short, we turn agricultural knowledge into marketing action.

Adrian Bell, Founder

If you share that same enthusiasm, see what Agro Mavens can do for you.

WHAT IS A
MAVEN?

A maven is ‘one who understands’.
As a trusted expert, a maven passes on, shares and
spreads that understanding.
Staying current on trends, mavens are often the first
to spot new developments in the marketplace. Their
enthusiasm and grasp of their subject is coupled with
a natural curiosity that is rarely satisfied.
Mavens uses their knowledge to help solve other
people’s problems. They have an extensive network
through which they gain and propagate that knowledge.

WHAT MAKES MAVENS SO EFFECTIVE IS NOT THEIR
PERSUASIVENESS (THAT FALLS UNDER THE REALM OF THE
SALESMEN), BUT THEIR OVERPOWERING UNDERSTANDING OF
A SUBJECT.

Malcolm Gladwell

THE ADVICE OF MAVENS IS WHAT ALLOWS CONNECTORS
TO SPREAD IDEAS. WITHOUT THE GUIDANCE OF MAVENS,
THE CONNECTORS WOULD RARELY HAVE EXCITING OR
IMPORTANT MESSAGES TO SHARE.

AN AGRO MAVEN IS...

Inquisitive. Always gathering knowledge, assimilating information, asking questions.
Determined. A maven finds the facts. Programmes are built on fact, not guesswork.
Pioneering. Mavens apply intellect and innovation to knowledge, to develop new ideas.
Reliable. Mavens are tenacious. They’re consistent and dependable.
Trustworthy. A maven values confidence.

As mavens, we believe
there’s always more to know.
That’s because we believe the best
marketing strategies are grounded in
knowledge and fact..
To that we add intellect, insight,
experience and analysis.
The result is highly capable marketing
communications strategies that can
transfer, disseminate and mobilise
knowledge, communicating clear and
confident messages that resonate with
target audiences.
By acknowledging local audiences and
recognising local trends, we produce a
strategy perfectly matched to its market.

WE TURN KNOWLEDGE
INTO ACTION
Growing markets.
Effecting change.
Driving innovation.

WHAT WE DO

WHERE WE WORK

a selection of our projects and experience

UK

Our base. The focus for
numerous campaigns
- crops, livestock and
machinery.

South Korea

Russia

POS campaign and
radio advert for home &
garden product.

Technical support
material, video and
mobile app for a crop
protection product.

Germany

Press support,
copywriting and
translation management
for clients at the world’s
largest farm machinery
exhibition.

Pacific North West
Pre-launch research to
assess market, sector
and user behaviour for
new crop protection
product.

Europe

China

Creation, design
and management of
technical and marketing
collateral across ten
European countries.

Brand development,
assessment and
packaging design for
crop protection product.

Vietnam

Market research
and development of
marketing strategy for
crop protection product.

US & Canada

Media relations to raise
awareness of new dairy
tech product developed
by a European client.

Turkey
South Africa
Argentina

Media relations
campaign on behalf
of feed additive client,
targeting poultry
producers.

Creation of technical
support material and
media relations for a crop
protection product.

Awareness campaign to
support involvement of
UK agri-supply industry at
AgroExpo.

New Zealand

New crop protection
product - market
preparation, marketing
collateral, media
relations.

CLIENT SERVICES
FROM AGRO MAVENS
We don’t offer a ‘standard’ service.
Each of our clients pursues their own, unique
objectives: those that are right for their
business. Different territories demand tailored
approaches, product lifecycles follow their
own pattern, no two communications teams
have the same mix of skills.
It’s these factors that dictate how we work
with clients, and why we work with everyone
from start-ups to multinationals. We provide
you with as little or as much communications
support as you need.

WE’RE MORE INTERESTED
IN WHAT YOU HAVE TO SAY,
THAN IN WHAT YOU HAVE
TO SPEND.

SKILLS AND
EXPERIENCE
•
•
•
•
•
•
•
•
•
•
•
•
•
•

COMMUNICATIONS STRATEGY
MEDIA RELATIONS
MARKET RESEARCH
TECHNICAL & SCIENCE COMMUNICATION
CONTENT CREATION
THOUGHT LEADERSHIP
ISSUE MANAGEMENT
BRAND DEVELOPMENT & STEWARDSHIP
CREATIVE & GRAPHIC DESIGN
DIGITAL EXPERIENCES
PRINT & PRODUCTION
ADVERTISING
EVENT DESIGN & MANAGEMENT
DIRECT MARKETING

•
•
•
•
•
•
•
•
•
•
•
•

AHDB
Barclay Crop Protection
BASF
Bayer CropScience
Caterpillar
Connecterra
Corteva Agriscience
Cyanamid
Dalgety Agriculture
Danisco
De Sangosse
DiAgri

•
•
•
•
•
•
•
•
•
•
•

Dow AgroSciences
DuPont
Escorts International
Farmtrac Europe
GrowHow
Levity CropScience
Lonza
Merial Animal Health
Monsanto
Perkins Engines
Plant Impact

ABOUT THE FOUNDER
Comfortable in the boardroom and out
on farm, Adrian Bell draws on 20 years
of experience as an agricultural
communications strategist.
He’s advised and led communications
teams in companies such as Bayer
CropScience, Lonza, Dow AgroSciences,
Merial, Cyanamid, Caterpillar and
Anitox.
Holding degrees from the University of Reading and
the Royal Agricultural University, Adrian’s agricultural
knowledge, understanding and experience embraces not
only marketing communications in the UK and Europe,
but more than 40 countries across six continents.
With an enviable international network of journalists,
experts and influencers, Adrian has access to research,
market intelligence, and media on each continent,
including those with the world’s powerhouse agricultural
economies.

Adrian’s agricultural insight is also
valued by film and television production
companies seeking historical or
technical accuracy. Advisories with
the BBC have included an adaptation
of Cider with Rosie, and the Stephen
Poliakoff drama Close to the Enemy.
A past chairman of the British Guild of
Agricultural Journalists (BGAJ), Adrian
is one of the founding members of the European Network
of Agricultural Journalists and holds a board position with
the International Federation of Agricultural Journalists
(IFAJ), a non-profit that improves the quality and flow of
information to farmers worldwide. A BGAJ Fellow, the IFAJ
awarded him a Gold Medal in 2014.
He is also the founder and chairman of the Joe Watson
Legacy Fund, a British charity that funds training to improve
the public’s understanding of agriculture through strong
agricultural journalism.

With good communication comes the prospect of better, stronger knowledge
transfer. Understanding of new techniques and technologies means farmers
can grow food, feed, fibre and fuel in more efficient ways. By providing access
to quality, unbiased and valuable information, the world’s farmers, and their
suppliers and advisers, can make informed agricultural decisions.

+44 20 3637 6636 or +1 415 638 9600
adrian.bell@agromavens.com
agromavens.com
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